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DESIGN RESEARCH 
& DISCOVERY

I start by studying existing research in the space, whether provided 
by the client or sourced externally. With an outline view of the 
ecosystem, I can start to choose the points at which to investigate 
more deeply.

User research, where possible, is always conducted in context and 
targeted on the broadest range of behavioural types. It must be 
carefully recruited for, conducted in a neutral and curious manner, 
and observed closely.

Employee research involves monitoring processes as they happen 
in real life, and where appropriate taking on the role myself for a 
deeper understanding of what it involves.

A range of techniques, selected and tailored 
to each project, to get to the heart of the 
problem
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above: learning to be a 
community member in the 

Solomon Islands

left: training as a solider in the 
British army



IDEATION & 
CO-CREATION

Inspiration from research - sensing the pain points and 
opportunities that arise directly from insights and responding to 
them with logical solutions.

Divergent thought - seeking inspiration from the art world, and 
from case studies from other industry types where innovation is 
being pushed way beyond the immediate need.

Iteration - clashing ideas together, to push them further and make 
them work harder. Taking initial concepts and processing them 
again and again to build a new vision.

Working with others - more minds, more ideas! I frequently run 
all-day and multi-day workshops carefully crafted to achieve the 
best possible results.

Running workshops and activities that help 
to expand the mind and inspire new ideas 
from which we can build
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Co-creation workshop with printed maps, figurines, lego 

and templates for group activities



CONCEPT TESTING 
& EVALUATION

Once the ideation stage is underway, keep on track by creating 
analysis models that map back to the business and user 
requirements, allowing for well thought out convergence of ideas.

Creating low-fidelity prototypes through sketching, mood boards 
or physical objects that can be tested in context with real potential 
users.

Conducting tests with users, recording results for rapid 
implementation into the development plan.

Combining everything to formulate service strategy and future 
experience vision.

Developing hypotheses and evaluation 
models for scientific testing of ideas
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Creates effort 
for the client

Creates effort
for the BA

Opposes 
business aims

Works against 
opportunities

Addresses client 
pain points

Addresses BA 
pain points

Achieves 
business aims

Targets key 
opportunities

Concept 3

Concept 2

Concept 1

Top: models for analysing concepts against set criteria

Bottom: testing ideas with users in context



DESIGN 
REALISATION

Designing ‘as real’ working prototypes using Axure, suitable for 
refining designs through user testing and for creating detailed 
design specifications for the development team.

Writing the scripts and conducting usability tests with end users.

Creating detailed and prototypes and 
working alongside developers
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Fully responsive website design for Transport for NSW, 

working alongside multiple development teams
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RECENT ROLES
Vecna Cares

Lead Designer, iDeliver
September 2017 - present

British Medical Journal

Research & Design Consultant
December 2018 - April 2019

New Nordic School

Professional Development Director
March 2019 - June 2019

Laurea University of Applied Sciences

Social Innovation Course Leader
November 2018 - present

Scope Impact

Design Lead
September 2017 - present

Fjord

Service Design Lead
September 2014 – August 2017

PwC Digital (acquired Stamford Interactive)

Senior User Experience Consultant
June 2013 - June 2014

Box UK

Lead User Experience Consultant
July 2012 - September 2012

One to One Insights (acquired Fhios)

Design Research Lead
May 2011 - February 2012



PAANCH PAAR

Building a working relationship

M4ID and Vihara had already been working 
together for some time but had struggled to 
collaborate closely over a long distance and 
across cultural / skills gaps. 

My first challenge was therefore to build a quick 
rapport with the Delhi-based team and open the 
channels of communication. I did this by taking a 
very open approach to our first in-person 
session, engaging the team members in two-way 
dialogue and understanding better where support 
is needed and where they feel comfortable using 
their own methods.

Getting the team on track

In an intense two-day workshop, we talked 
through theories of co-design, shared best 
practice examples of how it had been used in 
other projects, and created our own bespoke 
tools for conducting activities in Bihar.

The next month, we travelled out to the 
communities together and put the theory into 
practice. The output from this was shared widely 
by a very happy client.

Design Lead: Delhi and Bihar - 2018 “Consult with an existing design team 
based in Delhi, to assist them in exploring 

the health needs of children under 5 in 
Bihar, with a view to designing new 

services and models that would reduce 
child mortality.”
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SENSIS

Training a team

The client volunteered eight members of staff for 
secondment into this 12-week engagement, to 
be co-located with myself and two colleagues. 
As the lead, I was responsible for mentoring each 
team member in their individual role, from Project 
Manager to Interaction Designer.

Outcomes

Conducted 12 deep-dive ‘classroom days’ 
across the 12 weeks, 9 of which were opened up 
to the wider business to attend. Up to 48 people 
took part in each session.

As well as supporting the team in creating service 
design deliverables, I created a set of materials 
that summarised the entire service design 
process and methods with specific examples of 
how we had put them into practice.

At the showcase we presented a large format 
poster detailing the project journey with an 
augmented reality layer of instructional videos 
featuring the client’s own staff.

Service Design Lead: Melbourne
“Take a team of in-house staff through 
a full service design engagement on 

their White Pages business, as a 
mentor and coach, creating training 

materials for ongoing use.”
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DTA

Ongoing retainer

Taking a role in the core Service Design team of 
the Digital Transformation Office, my role was to 
lead user research for exemplar projects 
launched through the Digital Transformation 
Program.

Helped to plan research for 4 Canberra-based 
projects, making regular check-ins and coaching 
government workers in practising a range of 
design research methods.

Creating a programme of ‘Empathy 101’ training 
to ensure the quality of research across all 
projects.

Working with a mixed service design team 
consisting of DTO permanent staff and top 
consultants from Thinkplace, PwC Digital, Meld 
and more, to bring together the best practises to 
apply to public services in Australia. 

Projects included work with the Department of 
Immigration and Border Protection, Department 
of Industry, Science and Innovation, Department 
of Human Services and ACT Department of 
Health.

User Researcher: Canberra “Work with government agencies on twenty-week incubation projects, using 
agile methodology and multi-discipline teams combined across the DTA and 

government agencies.”



TESTIMONIALS
“Many thanks and appreciation for your inputs and excellent work on 
the project in the Solomon Islands we have in partnership with the 
Asian Development Bank. The feedback I have had from the project 
team is that your inputs have been exceptional, and I wanted to write 
expressing my gratitude. “

Guy Winship: CEO at Good Return, August 2015

“Rose's work is exemplary. Her performance far exceeds what I would 
expect from someone in her position and I have been impressed time 
and again by her willingness to help her colleagues across the globe.“

Linda Pulik: Senior Design Director at Fjord Chicago, March 2016

“This is so much better. The visual approach to showing our work is 
extremely effective, it really brings what we’re doing to life.”

Trevor Neroy: Transformation Director at DIBP, November 2015 

“The UX methodology is a new paradigm for the client and Rose's 
many workshops, boundless enthusiasm, and articulate insights were 
well received. One of Rose's most notable achievements was 
organising and conducting user testing while successfully 
incorporating the client into the synthesis session - making them a 
part of the process and paving the way for future service design 
pieces to come.”

Akhila Tudawe: Accenture Consultant at DHA, January 2017

“Rose has been doing some user research work with us here at the 
DTO. I’ve really enjoyed working with Rose and would recommend her 
to my friends.”

Leisa Reichelt: Head of Service Design at the DTO, February 2016

“I know I have said this many times, but I would like to thank you and 
the team for mentoring me throughout the project. I really loved how 
you are so positive everyday (even during our lowest moment haha) 
and the way you mentor us which is trusting us to do the work without 
too much steering the project. Your weekly classroom has brought so 
much knowledge to our team..”

Antonio Sutjiadi: UX Designer at Sensis, April 2017


